THE ECONOMIC IMPACT
OF THE CREATIVE SECTOR
IN FLANDERS

The creative sector in Flanders, Belgium provides
an important contribution to the economy and

is a major source of employment. Using the

latest available data, the Flemish Department
of Economy, Science and Innovation calculated

its economic impact.
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The numbers are based on data of the
Crossroads Bank for Enterprises. Out of
the NACE-classification for economic
activities two sets of codes were selected:

Core NACE-codes mm—
specific NACE-codes with a direct

link to the creative sector (based on a
benchmark with international studies).

Satellite NACE-codes

NACE-codes that are less specific, but
still play an important role in the value
chain, such as wholesale.

FTE's
Self-employed and employees as fulll
time equivalents.

Numbers
Numbers for 2009-2015 are final, num-

bers of 2016 are based on data
of November 2018.
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GLOBALEVOLUTION OF THE CREATIVE SECTOR
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The sector grew in every aspect: between 2009 and the most
recent available data (2016) the employment increased with 26%,
the gross value added with 42% and the turnover with 53%.
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ACTUAL OVERVIEW OF EACH SUBSECTOR

based on the most recent numbers (2016)

FULLTIME EQUIVALENTS

46.495
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Full time equivalents have increased most in communications, pr and
advertising (+ 9.187 FTE's), followed by design (+ 7.150 FTE's) and
architecture (+ 5.184 FTE's). Digital and printed media is the only
subsector with a decrease in FTE's (- 1.591 FTE’s).
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NUMBER OF SELF-EMPLOYED
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The number of self-employed increased most in design (+ 5.358
self-employed), followed by communications, pr and advertising

(+ 4.100) and architecture (+ 2.893).

GROSS VALUE ADDED

3.587.613.736

2.354.573.544

1.789.716.987

907.532.542
1.044.995.591 980.388.286 665.963.771

454.537.797 93.258.520 524.319.483
110.713.838

Gross added value increased most in design (+ € 1,08 billion),
followed by communications, pr and advertising (+ € 785 million)
and architecture (+ € 444 million). Digital and printed media is
the only sub-sector with a decrease (- € 188 million).





